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r g v o '_ AGLC strives to create an environment where the
1 7 gaming, liquor and cannabis industries can thrive
and continue to invest in Alberta.
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estimated cost savings for estimated cost savings
industry by reducing the listing for industry through the

fees is SKUs, among dment of storage
other proce requirements.
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CONSUMERS

AGLC is dedicated to delivering choices Albertans can trust.

of Albertans trust
AGLC to manage
gaming, liquor and

mabera o | LIQUOR CANNABIS

5,599 2,356 752 136
GAMING licensed cannabis products licensed cannabis contracts with licensed

restaurants, bars, available stores producers of cannabis

1 9 2,837 lounges (36 contracts with

Alberta-based licensed
traditional lottery ticket producers)

casinos centres 2 29
A

licensed liquor

|
5 756 rotallers Gaming Liquor Cannabis

Host First VLT locations
Nations 35,537 5,282 20,455 3,442
inspections inspections inspections

casinos liquor products
1 available conducted conducted conducted
online gambling

5 platform

Play Alb
racing (Play Alberta) 8,967

entertainment liquor products
centres made in Alberta
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Our range of social responsibility programs aim to provide awareness,
education and support to Albertans to maintain healthy behaviours.

CannabisSense

$2.1 M

$11.1M

was spent on social
responsibility
programs and

initiatives in 2024

by AGLC.

Sense
$3.7 M

- Sense CannabisSense”

Provides players with information Provides facts about liquor to help Educates Albertans on how to understand
on responsible gambling so they Albertans make informed choices cannabis, identify legal products and how
have the knowledge they need to about alcohol. to consume in moderation.

make informed decisions.

51% 95% 40% 93% 30%

of Albertans of Albertans of Albertans of Albertans of Albertans

are aware of who gamble, are aware of who drink, are aware of

GameSense. gamble DrinkSense. drink CannabisSense.
responsibly. responsibly.

Note:

TCurrently, there is no national standard for responsible cannabis consumption.

COMNMUNITIES

AGLC is committed to making a positive impact and contributing to communities it serves.

$330.2M

raised by charitable
organizations.

AGLC contributed

$2.3B

to AIberta s General
venue Fund to

$409.3M
rocecdsraised Ml $79.1M
gaming events raised by Host First
Nation charities.

$148.6

allocated from Alberta’s Genera
Revenue Fund to the First

AGLC's charitable gaming
model enables

23,055
charities to make a difference
for Albertans and communities
across the province.



Notes:

Performance measures

Gaming net operating income
(in thousands of dollars)

Liquor net operating income
(in thousands of dollars)

Cannabis net operating income?
(in thousands of dollars)

Stakeholder satisfaction

Compliance charitable
gaming activities®

Compliance liquor licensees?®

Compliance cannabis licensees?®

Responsible gamblers
Responsible drinkers
GameSense awareness
DrinkSense awareness

CannabisSense awareness

Reputation index*

. 7ENVIRONMENT

AGLC is committed to environmental sustainability.
b e 1]

LED lighting transition underway at the St. Albert Corriveau
location.

Single-use plastic ring carriers no longer distributed from AGLC
approved warehouses or manufacturers effective June 2024.

2024 Target 2024 Actual 2023 Actual

$1,514,605 $1,568,781 $1,553,562

$829,576 $790,594 $825,104

$4,580 $10,824 $18,032

93% 93% 93%
98% 99% 99%

99% 99% 99%
98% 98% 98%

97% 95% 97%
89% 93% 89%
41% 51% 48%
40% 40% 40%
32% 30% 32%

84% 75% 77%

% The following performance measures were updated according to the 2024-27 Business-Plan: GameSense awareness, DrinkSense awareness
and CannabisSense awareness.

25 Does not include eannabis tax revenue collected by the Government of Alberta.

3. Calculated by total inspections during the fiscal year, minus incidents resulting in penalties, divided by total inspections during the fiscal
year.

4. The reputation index is calculated by averaging six separate dimensions (emotional appeal, financial performance, vision and leadership,
workplace;social responsibility, and products and services).




