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4.3.11 Class A, B and C licensees who request a Caterer’s Extension 
to a function not considered to be family-oriented may be 
required by the AGLC to prohibit minors.  
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5.1 HOURS OF LIQUOR SALES AND CONSUMPTION 
 
 POLICIES 
 

5.1.1 The maximum hours of liquor sales or service are as follows: 

 Class A, B or C Licence 

a) For all licensed premises other than those specifically 
mentioned in Section 5.1.1b):   

10:00 a.m. - 2:00 a.m. 

b) Convention centre, public conveyance, canteen, traveller’s 
lounge: 

set by the Board 

c) Race track: 

 two (2) hours before post time until end of last race, but 
subject to the hours set out in Section 5.1.1a); 

d) Sports stadium that is subject to stadium bylaws: 

 during the hours specified in the stadium bylaws, but 
subject to the hours set out in Section 5.1.1a); 

e) Sports stadium that is not subject to stadium bylaws: 

 two (2) hours before start of event until end of event, 
subject to the hours set out in Section 5.1.1a); and 

f) theatre 

 two (2) hours before opening curtain until final curtain, but 
subject to the hours set out in Section 5.1.1a). 

Class D Licence 

a) Retail liquor store licence 10:00 a.m. - 2:00 a.m.; 

b) General merchandise liquor store 10:00 a.m. - 2:00 a.m.; 

c) General off sales licence 10:00 a.m. - 2:50 a.m.; 

d) Manufacturer’s off sales licence 10:00 a.m. - 2:00 a.m.; 

e) Sacramental wine resale licence  9:00 a.m. -  9:00 p.m.; 
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f) Delivery service licence 10:00 a.m. – 1/2 hour 
after last purchase was 
made; and 

g) Duty free store licence set by Board 

5.1.2 All patrons must leave a Class A Minors Prohibited licensed 
premises at the end of the consumption period.  The only 
persons allowed to remain are the licensee's spouse and staff, 
and workers maintaining or making repairs to the licensed 
premises. 

5.1.3 Section 5.1.2 applies equally to a Class A Minors Allowed  
licensed premises with a condition on the licence prohibiting 
minors during evening hours.  The premises may not reopen to 
patrons for food service before 6 a.m. the next business day. 

5.1.4 A Class A Minors Prohibited licensed premises must be closed: 

a) Christmas Day (December 25), unless the AGLC has 
granted prior approval to be open (see Section 5.5.17); 
and 

b) all times other than the hours endorsed for liquor service 
and consumption on the licence.  

5.1.5 A Class D licensed premises must be closed: 

a) Christmas Day (December 25); and 

b) all times other than the hours endorsed for liquor sales on 
the licence, unless the premises is also a Class A licensed 
premises. 

5.1.6 On the date Daylight Savings Time takes effect or ends, liquor 
sales or service must end before clocks are adjusted and may 
not re-start until the next business day. 

5.1.7 Maximum hours of liquor sales or service are the same under a 
licence and a licence extension, unless otherwise specified by 
the Board. 
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GUIDELINES 

5.1.8 A golf or curling club hosting a private tournament/bonspiel may 
apply for a licence endorsement from the AGLC to allow liquor 
service starting as early as 8 a.m.  

5.1.9 "Last call" must be timed to ensure patrons who order liquor are 
served within the hours of liquor service specified on the 
licence.  
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5.2 LIQUOR PRICING   
 
 POLICIES 

5.2.1 The amount of liquor in a drink (i.e., # of ounces or millilitres) 
and the price must be specified on a menu or price list. 

5.2.2 Licensees may set their own liquor prices, subject to the 
minimum prices specified below. 

5.2.3 Class A, B, and C (except canteen or adult residence) 
licensees, as well as Commercial Public Special Event 
licensees, may not sell, or offer to sell, liquor less than the 
following minimum prices: 

Spirits and liqueurs: $2.75 / 28.5 ml (1 oz) or less; 

Wine: $0.35 / 28.5 ml (1 oz); 

Draught beer: $0.16 / 28.5 ml (1 oz); and  

Bottled/Canned Beer,  
Cider or Coolers:  $2.75 /341 ml bottle or 355 ml can. 

Note:  GST is not included in above prices. 
 

5.2.4 If a serving of spirits or liqueurs exceeds 28.5 ml, the minimum 
price of the drink must be based on the single serving menu 
price and increase in direct proportion to the volume served 
based on the minimum price of $2.75.  For example, if a single 
serve drink has a menu price of $5.00, the following minimum 
prices apply to similar drinks containing more than 28.5 ml of 
spirits or liqueurs: 

a) drinks containing 43 ml (1.5 oz) of spirits or liqueurs – the 
minimum price required is $6.37 ($5.00 + $1.37); 

b) drinks containing 57 ml (2 oz) of spirits or liqueurs – the 
minimum price required is $7.75 ($5.00 + $2.75); and 

c) drinks containing 85.5 ml (3 oz) of spirits or liqueurs – the 
minimum price required is $10.50 ($5.00 + $2.75 + $2.75) 

5.2.5 “Happy hours” refer to periods of time where a licensed 
premises: 
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a) reduces the regular price of liquor posted in the liquor 
menu; or 

b) offers specific brands or types of liquor at reduced prices. 

5.2.6 "Happy hours" must end by 8 p.m.  

5.2.7 "Happy hour" pricing must not be below the minimum prices 
specified in Sections 5.2.3 and 5.2.4.  

5.2.8 A licensee is not allowed to offer: 

a) free liquor specials;  

b) more than one (1) drink for a single price (e.g., “2 for 1” 
specials, or “triples for the price of a single”); and 

c) “all you can drink" specials for a fixed cost. 
 

5.2.9 “Buckets of Beer” pricing are permitted under the following 
conditions: 

a) the price of a single beer is posted and available for 
consumption; 

b) the price of the “bucket” is equal to the total price of the 
singles (i.e., a bucket of 4 beer is $12.00 and the singles 
are $3.00 each); and 

c) prices are not below the minimum prices specified in 
Section 5.2.3.   

5.2.10 Liquor sale activities must not promote intoxication.  
 
5.2.11 Gift certificates may only be redeemed for liquor if they are 

purchased at face value (for example, in order to redeem a $10 
gift certificate for liquor, the gift certificate must be purchased 
for at least $10). 

5.2.12 Discount liquor coupons are only permitted if: 

a) the selling price after redemption of the coupon does not 
fall below the minimum prices specified in Sections 5.2.3 
and 5.2.4; and 

b) they are only accepted prior to 8:00 p.m.  
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5.3 LIQUOR SERVICE   
 
 POLICIES 

5.3.1 The liquor licence must be prominently posted on the licensed 
premises. 

5.3.2 Liquor not allowed on a licensed premises includes: 

a) homemade liquor of any kind; 

b) duty free liquor; 

c) liquor brought by a patron (except wine, see Section 5.3.3); 
and 

d) liquor from any source other than: 

i) an AGLC-approved warehouse; 

ii) a licensed Alberta manufacturer; or 

iii) a Class D licensee. 

5.3.3 Class A, B and C (Club) licensees may request a licence 
endorsement from the AGLC to allow patrons to bring 
commercially manufactured, sealed bottle(s) of wine onto the 
licensed premises.  The following conditions apply: 

a) The licensee must post a schedule of corkage fees. 

b) The patron must hand over the wine to licensee staff 
immediately upon entering the premises. 

c) Licensee staff are responsible to bring the wine to the 
patron's table, and to open and serve the wine.   

5.3.4 A licensee must:  

a) offer a reasonable variety of liquor (i.e., different brands of 
beer, wine, spirits, etc.); 

b) maintain an accurate system for measuring and dispensing 
liquor to ensure patrons are provided with the correct 
amount purchased; 

c) ensure patrons receive the type and brand of liquor being 
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purchased. 

5.3.5 In addition to liquor, a variety of non-alcoholic beverages must 
be available to patrons. 

5.3.6 The following restrictions apply to Class A, B and C licensed 
premises, as well as at Commercial Public Special Events: 

a) A maximum of two (2) standard servings may be sold or 
served to a patron after 1 a.m. (see Section 5.3.7).  

b) No patron may have more than two (2) standard servings 
in their possession after 1 a.m.  For example, a patron 
cannot be served more than two (2) standard size drinks 
after 1:00 a.m. even if the drinks are for himself/herself and 
another person. 

c) Liquor consumption may continue for a maximum of one 
hour after liquor service ends.  All liquor must be cleared 
from patron areas by 3 a.m. 

5.3.7 For the purpose of Policy 5.3.6, a standard liquor serving is: 

a) spirits and liqueurs – 28.5 ml (1 oz); 

b) wine – 142 ml (5 oz); 

c) bottled/canned beer – 341/bottle or 355 ml/can; 

d) draught beer – 341 ml (12 oz); and 

e) cider/coolers – 341 ml/bottle or 355 ml/can. 

Liquor Dispensing  

5.3.8 All liquor must be served to patrons by licensee staff except on 
a Class B or C licensed premises where self-service is 
specifically allowed. 

5.3.9 All liquor containers (i.e., bottles, cans and kegs) must stay 
sealed until required for direct sale to a patron or for 
replenishing supplies in a service bar or liquor dispensing 
system. 

5.3.10 All liquor containers (e.g., cans, bottles, etc.) must be opened 
by licensee staff before being served. 
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a) Wine, beer (except beer in kegs), coolers and "miniatures" 
of spirits must be served to patrons in their original 
containers or dispensed into a glass, mug, jug or carafe. 

b) Spirits (except miniatures) and beer in kegs must be 
dispensed from their original containers into a glass, mug, 
jug or carafe, either directly or with the use of an approved 
liquor dispensing system or measuring device. 

c) Licensees and their staff are prohibited from dispensing 
liquor directly into a patron’s mouth. 

5.3.11 It is prohibited to adulterate or alter liquor in any way.  Nothing 
may be added (including ice, mixes or flavouring agents) until 
the liquor is used to prepare a drink requested by a patron. 

5.3.12  Liquor from one (1) container cannot be mixed with liquor from 
another container unless it is: 

a) mixed at the request of a patron and served to that patron 
in a glass, mug, jug or carafe; or 

b) the same brand and type of liquor (e.g., a 1.75 litre bottle is 
used to refill a 750 ml bottle of identical product). 

5.3.13 All liquor dispensing systems require AGLC approval in 
advance and must: 

a) provide consistent pours; 

b) have secured adjustment mechanisms (automatic 
dispensing systems); 

c) contain only one type or brand of liquor in each product 
line, from the reserve holding tank/bottle rack/keg to the 
dispensing head.  There can be no mixing of liquor in a 
product line unless the brand or type of liquor is being 
changed (see Section 5.3.20). 

5.3.14 Machines which mix liquor with pressurized oxygen, commonly 
called “alcohol without liquid vaporizer,” are prohibited. 

Liquor Service Areas 

5.3.15 All liquor must be consumed on the licensed premises except: 
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a) liquor purchased for off premises consumption under a 
Class D licence (off sales); 

b) a partially consumed bottle(s) of wine in a Class A, B or C  
(Club) licensed premises that is sealed by licensee staff 
and placed in a bag; and 

c) liquor provided under a Caterer’s Extension (see Section 
4.3).  

5.3.16 Liquor cannot be sold, served or consumed in a storage room, 
vestibule, kitchen, hallway or other "back room" area of a 
licensed premises. 

5.3.17 A licensee may provide liquor from a private office for guests 
between the hours of 10 a.m. and 2 a.m. 

Liquor Consumption by Licensee Staff 

5.3.18 Licensee staff may not consume liquor or be under the 
influence of liquor or drugs while on duty.  However, it is 
acceptable for staff to consume an alcoholic beverage after 
their shift ends and for the Board-approved manager/owner of 
the licensed premises to consume an alcoholic beverage while 
entertaining a client.  

5.3.19 Liquor consumed by off-duty licensee staff must be purchased 
during normal hours of liquor service, as specified on the licence. 

GUIDELINES 

5.3.20 When changing a brand of liquor in a product line, care must be 
taken to minimize the mixing of old and new brands.  Bottles of 
a new brand should be added only when: 

a) all the bottles of the old brand are empty (bottle rack); or 

b) the holding tank, reservoir or well is completely empty.  

5.3.21 A licensee must be prepared to inform the AGLC of the type 
and brand of liquor contained in each product line, upon 
request. 

5.3.22 AGLC Inspectors will conduct periodic tests on open liquor 
stocks, including liquor contained in dispensing systems, to 
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ensure all liquor on the premises is legal, unadulterated and 
unaltered.  

5.3.23 A licensee who fails to comply with Board policies for a liquor 
dispensing system may be required to have the system 
removed from the licensed premises, in addition to other 
penalties.   

5.3.24 A keg of beer is any container with a capacity of more than five 
(5) litres. 
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5.4 FOOD SERVICE 
 
 POLICIES 
 

5.4.1 Class A Minors Allowed premises must provide a selection of 
food items suitable for a full meal during all hours of operation. 

5.4.2 The following licensed premises must provide a selection of hot 
or cold food items suitable for a light meal or snack: 

a) Class A Minors Prohibited 

b) Class B 

i) recreational facilities 

ii) sports stadiums 

iii) race tracks 

iv) bingo facilities 

v) convention centres 

c) Class C 

i) club 

ii) canteen  

iii) educational institution 

5.4.3 Premises with a minors prohibited endorsement are only 
required to have food service available until 11:00 p.m. 

5.4.4 Food specials must not be dependent on liquor purchases by 
patrons. 

GUIDELINES 

5.4.5 Food items, along with a selection of non-alcoholic beverages, 
must be listed on a printed menu or on a menu display board, 
with each item individually priced. 
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5.5 MINORS 
 
 POLICIES 
 

5.5.1 It is an offence under the GLA to sell or provide liquor to 
anyone under 18 years of age.  Management and staff of a 
licensed premises are responsible to ensure liquor is not sold 
or provided to minors. 

5.5.2 No minor may enter a Class A Minors Prohibited licensed 
premises or any other licensed premises where minors are 
prohibited, except as specified in Sections 5.5.13 & 5.5.14). 

5.5.3 Licensee staff shall telephone police whenever a minor 
attempts to purchase liquor, is found consuming liquor or is 
found in a licensed premises where minors are prohibited.  

5.5.4 No minor may enter a Class D licensed retail liquor store, 
manufacturer's off sales outlet or hotel off sales room unless 
accompanied by a parent, guardian or spouse who is an adult 
and who is in the licensed premises to purchase liquor for off-
premises consumption. 

5.5.5 No minor may enter a licensed premises where nude 
entertainment is being performed. 

5.5.6 No minor may work as staff in a Class A Minors Prohibited 
licensed premises; a Class D licensed retail liquor store, a hotel 
off sales room, a manufacturer's off sales room, a duty free 
store; or any other premises where a "minors prohibited" 
condition has been imposed on the licence. 

5.5.7 A minor employed as table staff in a Class A, B or C licensed 
premises where minors are allowed may not sell or serve 
liquor.  

5.5.8 Licensee staff are required to ask for proof of age whenever a 
person who appears to be under 25 years of age attempts to 
buy liquor or to enter a licensed premises where minors are 
prohibited.  If unsatisfied a person is at least 18 years of age, 
licensee staff must refuse entry or ask the person to leave.  

5.5.9 Any of the following forms of photograph identification are 
acceptable as proof of age: 
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a) Alberta Operator’s Licence (i.e., Class 1 – 7 driver's 
licence); 

b) Alberta Identification card (for non-drivers, available 
through private registry offices); 

c) Passport, Armed Forces Identification card, Certification of 
Indian Status card, Canadian Citizenship card, Permanent 
Resident card; or 

d) comparable, government-issued photograph identification 
from another jurisdiction. 

5.5.10 If licensee staff have doubts the photograph identification is 
genuine, a second piece of identification from the following list 
shall be requested: 

a) birth certificate; 

b) baptismal certificate; 

c) foreign government visa;  

d) firearms licence (i.e., Possession and Acquisition Licence 
(PAL) or Possession Only Licence (POL); or  

e) NEXUS card. 

5.5.11 A licensee is responsible to provide adequate supervision to 
ensure minors are not given liquor by patrons of legal drinking 
age.  

5.5.12 A "No Minors" sign must be posted at all entrances to a 
licensed premises where minors are prohibited. 

5.5.13 A minor child or spouse of a Class A Minors Prohibited licensee 
or manager may enter and remain on the licensed premises 
during hours of no liquor service. 

5.5.14 Under the supervision of the licensee, a minor may enter a 
Class A Minors Prohibited licensed premises to repair or 
service equipment or furnishings and remain on the premises 
for the time required to complete the service. 

 

 



 SECTION: PREMISES 
MANAGEMENT 

NUMBER: 5.5 
 

L I C E N S E E  H A N D B O O K
 

PAGE 3 OF 4 
 

SUBJECT: MINORS 

 

DATE ISSUED: 
 

February 11, 2010 AUTHORITY: 
Original signed by 
Marguerite Trussler 

 

GUIDELINES 

5.5.15 A condition prohibiting minors may be imposed on a Class A, B 
or C licensee when no minors may enter or remain on the 
licensed premises. 

5.5.16 A Class A Minors Prohibited licensee may apply to the AGLC in 
writing for permission to allow minors onto the licensed 
premises during a family-oriented occasion (e.g., Christmas 
Day, Easter Sunday, Mother’s Day, Father’s Day, etc.).  The 
request will be considered only if the premises will be operated 
for family dining. 

5.5.17 A Class A Minors Prohibited licensee may request temporary 
suspension of the licence (i.e., no liquor service will be 
permitted) to allow minors onto the premises for an unlicensed 
event.  

a) A suspension may be granted if: 

i) the entertainment will end no later than 12 a.m. 
(midnight) and all minors will be off the premises by 
12:30 a.m.; and  

ii) police, fire, municipal, health and related authorities 
have no objections.  

b) A suspension will not be granted if the premises have 
video lottery terminals (VLTs). 

5.5.18 A Class A Minors Prohibited licensee may request a licence 
endorsement or permission for a single occasion to allow 
minors onto the premises for food service between the hours of 
6 a.m. and 10 a.m.  If approved, it is the responsibility of the 
licensee to ensure no minors remain on the premises after 10 
a.m. 

5.5.19 Identification should be carefully examined under good lighting 
and/or a black light should be used to ensure the: 

a) photograph is a true likeness and has not been substituted; 

b) the plastic laminate has not been tampered with; and 

c) the lettering of the name, date of birth and other data have 
not been altered (lettering that has been altered will show 
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up under a black light). 

5.5.20 For further identification confirmation, licensee staff may ask a 
person to provide a sample signature and compare it to the 
signatures on the photograph identification and on the second 
piece of identification. 
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5.6 SUPERVISION OF PATRONS 
 

POLICIES 

5.6.1 Licensed premises must be adequately staffed and supervised 
during all operating hours.  Staff must be trained and capable, 
and be under the supervision of competent and approved 
management (see Section 1.6). 

5.6.2 A licensee is required to maintain a high level of supervision 
and control to protect the health and safety of all persons on 
the licensed premises (see Section 1.7). 

5.6.3 All areas of the licensed premises where liquor may be sold 
and/or consumed must be clearly visible to staff at all times. 

GUIDELINES 

5.6.4 Licensees should consider: 

a) training staff in ways to deal with unruly patrons and 
establishing consistent policy, and prominently displaying 
the policy in the staff room; 

b) having staff wear highly visible apparel that identifies them 
as on-duty employees; and 

c) requiring management and staff to constantly monitor the 
behaviour of patrons, maintain a log or record of problems 
and notify replacement staff of any potential problems at 
the start of their shift. 

5.6.5 A potentially unruly patron may be identified by their:  

a) clothing (e.g., gang member colours, t-shirt with insulting 
or derogatory wording or graphics); 

b) reputation as a “trouble-maker;” 

c) loud and obnoxious behaviour; 

d) confrontational or angry attitude; 

e) threatening language and/or gestures; and 

f) aggressive or defiant stance, actions and/or facial 
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expressions. 

5.6.6 Suggestions for dealing with unruly patrons: 

a) Display signs at all entrances clearly communicating  
management policy to maintain a safe premises (e.g., no 
knives, no gang colours and unruly patrons will be barred). 

b) Support the police “walk-through” program. 

c) Hire supervisors and door control staff who can deal with 
patrons with diplomacy and tact. 

d) To diffuse a problem situation, calmly but firmly talk to the 
patron.  Ask for help from the patron's friends. 

e) Separate fighting patrons (i.e., remove them from the 
premises at different times, or use different exits). 

f) Request police assistance if charges are warranted and if 
prepared to proceed with charges. 

g) Record all disturbances in a log book, with as much detail 
as possible. 

5.6.7 Licensee staff need to be cautious when using physical force to 
deal with unruly patrons.  Under the Criminal Code, anyone can 
be charged for the use of excessive force.  Licensees may wish 
to seek legal advice or ask local police for help in determining 
the appropriate level of force to use in specific situations. 

5.6.8 Also see Sections 5.7 and 5.8 for policies related to identifying 
and dealing with intoxicated persons and illegal drug activities 
on a licensed premises. 
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5.8 INTOXICATED PERSONS 

 POLICIES 

5.8.1 Licensees and licensee staff are prohibited from providing 
liquor to anyone who appears to be intoxicated by liquor or a 
drug. 

GUIDELINES 
 

5.8.2 A person who is intoxicated by liquor or under the influence of a 
drug may: 

a) stagger (have an unsteady walk);  

b) have poor coordination; 

c) slur their words; 

d) have bloodshot eyes and/or breath that smells of alcohol; 

e) be messy in appearance; or 

f) behave in an overly bold, disruptive manner. 

5.8.3 If licensee staff are aware an apparently intoxicated person 
drove to the licensed premises, the staff should suggest the 
person take a taxi and offer to call for one. 

5.8.4 If an apparently intoxicated person leaves a licensed premises 
and gets into a motor vehicle to drive, licensee staff should note 
the licence plate number, model and colour of the vehicle and 
the direction the vehicle is travelling, and notify police 
immediately. 
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5.9 ILLEGAL DRUGS 
 

POLICIES 

5.9.1 It is an offence to permit any activity on the licensed premises 
that is contrary to any municipal bylaw or any Act or regulation 
of Alberta or Canada (e.g., illegal drug activities) and violations 
may result in the suspension or cancellation of the liquor 
licence. 

 
5.9.2 If suspected illegal drug activities are taking place on the 

licensed premises, staff must report the activity to  
management. 

 
5.9.3 Licensees must report any illegal drug activities identified on a 

licensed premises to police. 
 
5.9.4 Anyone identified by a police officer as a person convicted of 

trafficking in illegal drugs or possession for the purpose of 
trafficking under the Controlled Drugs and Substances Act 
within the previous two (2) years shall be barred from licensed 
premises. 

 
GUIDELINES 
 
5.9.5 A licensee should: 

a) be aware of the type of clientele visiting the premises and 
the character of its staff members; 

b) have a security check done on all new staff, and hire a 
person with a criminal record only if confident they will 
uphold standards and have a positive effect on operations; 

c) establish a policy of immediate dismissal for any staff 
involved in a failure to control the premises or to report 
drug activities to management and/or police; 

d) develop a training program to assist staff in becoming 
"drug wise” (i.e., able to identify illegal drug activities); 

e) watch for suspicious activities by staff or patrons on a daily 
basis, and consider hiring a private investigator if warranted; 
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f) ensure adequate lighting in all areas of the licensed 
premises, including washrooms, hallways, entrances and 
exits, as well as the parking lot and back lanes;  

g) support police “walk through” programs; 

h) post signs that drug users and traffickers will be barred 
from the premises and make sure they are;  

i) record all drug-related incidents in a log book, including  
names, date, time, offence and actions taken; and 

j) consider installing video cameras to monitor key areas if a 
drug problem is identified. 

 
5.9.6 Licensees and their staff are expected to be knowledgeable 

about illegal drug activities and constantly on the lookout for 
problems.  This involves: 

a) recognizing illegal drugs and drug paraphernalia, knowing 
how they are used and their symptoms in users (see 
Sections 5.9.7 and 5.9.8); 

b) recognizing the traits and behaviours of drug dealers (see 
Section 5.9.9); and 

c) monitoring washrooms and other areas on the licensed 
premises for drug-related activities. 

 
5.9.7 Some of the more common illegal drugs and their uses are as 

follows: 

a) Marijuana and hashish are normally inhaled by smoking a 
"joint" (resembles a hand-rolled cigarette) or a small pipe.  
The smoke has a very distinct smell which lingers in the air 
and permeates a user's clothing. Often a joint or pipe is 
shared by a group and passed person-to-person until 
finished. 

b) Cocaine, heroin and other powdered substances may be 
placed on a hard surface and divided into thin lines using a 
sharp-edged object (razor blade or credit card).  
A user inhales the drug by placing a straw or rolled up 
piece of paper on a line and sniffing the powder into their 
nose.  These drugs may also be injected directly into a 
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vein with a syringe (needle). 

c) Methamphetamines (crystal meth., speed, crank, ice) may 
come in tablets and capsules which can be taken orally, or 
they can appear as off-white crystals, chunks and 
powders, which may be sniffed or injected.  In addition, 
there is smokable methamphetamine that looks like 
shaved glass slivers or clear rock salt.   

d) Other illegal drugs can be found in tablet and capsule form 
and taken orally (e.g., barbiturates, amphetamines, LSD, 
mescaline, MDA). 

 
5.9.8 A drug user may be observed: 

a) in possession of drug paraphernalia, such as a miniature 
spoon, small smoking pipe, special rolling papers or 
syringes; 

b) rolling marijuana or hashish joints on the premises; 

c) seeking a quieter, more private space to use drugs (e.g., a 
washroom, an alleyway or inside a parked vehicle); 

d) showing physical symptoms of drug use, such as dilated 
pupils, drowsiness, rapid breathing, sweating, paleness, 
twitching, staggering and/or slurred speech; and 

e) behaving in an erratic or abnormal manner (e.g., sudden 
mood swings, extreme self confidence, overly talkative,  
outbursts of laughter). 

 
5.9.9 Typical traits and behaviours of a drug dealer include: 

a) meeting frequently with a variety of people and making 
several trips with these people to the washroom or outside 
of the building; 

b) carrying large amounts of cash; 

c) hiding drugs in washrooms behind ceiling tiles, light 
fixtures, fans, switch covers or under the sink; 

d) creating hiding places in service areas by cutting into the 
chair padding or taping drugs under tables or chairs; 
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e) hiding drugs outside the building (e.g., under garbage 
dumpsters, buried in loose earth or in and around 
vehicles); 

f) hiding small quantities of drugs in their mouth, often 
contained in condoms or balloons, in order to swallow the 
drugs if approached by police; and 

g) passing drugs to buyers in cigarette packages to avoid 
suspicion. 
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5.11 NUDE ENTERTAINMENT 

POLICIES 

5.11.1 "Nude" means the exposure of genitals (male or female) and/or 
breasts (female), whether the person is fully or partially 
unclothed.  These body parts are considered exposed if 
covered only by paint or another non-fabric substance (e.g., 
mud, ink, tape, etc.).  

5.11.2 "Physical contact" means person-to-person touching or the use 
of a device or prop to touch another person (e.g., a paint 
brush). 

5.11.3 Nude entertainment is allowed at a: 

a) Class A Minors Prohibited licensed premises;  

b) Class C licensed premises; and 

c) Class A Minors Allowed licensed premises:  

i) in a banquet room for a private function; or  

ii) that has a licence endorsement prohibiting minors 
during the hours the nude entertainment is taking 
place. 

5.11.4 A standardized warning sign must be posted at all entrances to 
the licensed premises and plainly visible to anyone entering: 
"Warning: Nude entertainers appearing within these premises.  
Some patrons may find this offensive." 

5.11.5 Minors are not allowed to: 

a) perform as nude entertainers; or  

b) enter a licensed premises during nude entertainment. 

5.11.6 A licensed premises with nude entertainment must provide: 

a) a stage or enclosed dance floor, separated from the patron 
seating area by at least one (1) metre;   

b) a change room for the entertainers; and 

c) a clear pathway between the stage/dance floor and the 
change room  
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5.11.7 While on the licensed premises, entertainers must: 

a) be fully clothed before and after performances and at all 
times when not on the stage; 

b) move directly between the change room and the 
stage/dance floor; and 

c) not have physical contact of any kind with licensee staff or 
patrons before, during or after performances (see Section 
5.11.9). 

5.11.8 During a performance, neither patrons nor entertainers may 
enter the one (1) metre separation between the stage/dance 
floor and the patron seating area. 

5.11.9 Two or more entertainers may perform at the same time with 
the following conditions: 

a) The entertainers must perform independently of each other 
and stay at least one (1) metre apart at all times. 

b) The entertainers may not interact with each other or have 
any physical contact, clothed or nude.  

c) Advertising cannot promote "duos" or other similar 
activities. 

5.11.10 Nude entertainment must not involve: 

a) the use of animals, birds or reptiles; 

b) the use of props or devices of a sexual nature or which 
have a sexual connotation; 

c) real or simulated acts of violence; 

d) insertion of objects into, or extraction of objects from, the 
body of an entertainer; 

e) table or lap dancing. 

5.11.11 No sign or photograph displaying nudity may be used in 
advertising, including: 

a) advertising on the exterior of the licensed premises;  

b) print advertising; and  
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c) electronic advertising (includes the Internet). 

5.11.12 Licensee staff other than entertainers are not allowed to be 
nude while on duty. 

5.11.13 Nude entertainment is not allowed at a VLT location. 
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5.12 SEPARATION OF A LICENSED PREMISES 
 

POLICIES 

5.12.1 A licensed premises must normally be enclosed with full height 
solid walls, accessible to patrons only from an unlicensed area, 
unless otherwise approved by the AGLC.  "Full height wall" 
means a wall at least 2.44 metres [eight (8) feet] high, normally 
floor to ceiling. 

 
5.12.2 Exceptions for full height walls may be considered for: 

a) an outdoor patio or kiosk; 

b) the concourse area in a stadium, race track, bowling 
centre, airport or theatre; 

c) a lobby lounge in a hotel; 

d) a hotel dining area; 

e) a mezzanine or balcony, which can be a separate room or 
part of another room; 

f) a foyer off a banquet or meeting room; 

g) a lounge in a recreation facility; 

h) a lounge in a licensed bingo hall; or  

i) a lounge in a licensed casino. 
 
5.12.3 The separation between a licensed premises and an 

unlicensed lobby, foyer, mall or atrium area must be at least 
one (1) metre high. 

5.12.4 A wall separating two (2) licensed premises normally may not 
have any openings that could provide patrons a way to pass 
from one to the other.  However, a request to remove part of 
the wall to create a temporary opening may be approved by the 
AGLC with the following conditions: 

a) Both premises are operated by the same licensee. 

b) Both premises have a Class A licence and the same 
endorsements during all hours the temporary opening 
exists. 
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c) The separating wall is restored before the premises reopen 
the following day, or whenever the primary source of 
business for one (1) of the premises changes (i.e., from 
liquor to food service).   

GUIDELINES 
 
5.12.5 An opening between two (2) licensed premises is allowed for 

washroom and staff access with the following conditions: 

a) A door or gate is installed at the opening. 

b) A sign is posted at the opening indicating "Staff Only” or 
“Washrooms”.   

5.12.6 Existing licensed premises with non-conforming separations 
are not required to comply with this policy until they undertake 
renovations. 
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5.13 OCCUPANT LOAD 
 

POLICIES 

5.13.1 Licensees must ensure they comply to all municipal safety 
codes (e.g. occupant load, fire code).   

5.13.2 The maximum occupant load of a licensed premises is normally 
established under the Fire Code and must not be exceeded at 
any time. 

5.13.3 The maximum occupant load for premises licensed under a 
Patio Extension may be determined by the AGLC and endorsed 
on the licence.  The Fire Code supersedes the maximum 
occupant load determined by the AGLC, if more restrictive.  

GUIDELINES 

5.13.4 The maximum occupant load includes all persons on the 
licensed premises (i.e., patrons, staff, management and any 
other individual).  

5.13.5 A licensee must prominently display the Certificate of Occupant 
Load in a public area of the licensed premises. 

5.13.6 Any proposed change to the maximum occupant load must be 
approved in advance by the AGLC. 
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5.14 STRUCTURAL CHANGES  
 

POLICIES 

5.14.1 The written approval of the AGLC is required before making 
any major structural changes to a licensed premises.  

5.14.2 Major structural changes are: 

a) alterations or additions that create a larger floor plan of the 
licensed room; 

b) removal or relocation of the walls enclosing a licensed 
room or separating one licensed room from another; and 

c) renovations that result in the premises no longer meeting 
minimum licensing requirements (e.g., removal of kitchen, 
washrooms, guest rooms, storage areas,). 

GUIDELINES 

5.14.3 A licensee planning major structural changes should contact 
the AGLC in advance and arrange to present plans of the 
proposed changes.  
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6.1 GENERAL INFORMATION 
 

POLICIES 

6.1.1 The AGLC is the sole importer of liquor into Alberta.  All liquor 
offered for sale in a licensed premises must be purchased by 
the licensee from one of the following AGLC-approved sources: 

a) the St. Albert warehouse (i.e., Connect Logistics Services 
Inc.); 

b) a liquor supplier or liquor agency authorized to warehouse 
and distribute products ( e.g., domestic brewery); or  

c) a Class D retailer authorized to sell to licensees (i.e., retail 
liquor store, general merchandise liquor store, general off 
sales). 

6.1.2 A licensee must keep a record of all liquor purchases (i.e., 
invoices and receipts) to prove the source of all liquor in the  
licensed premises.   

6.1.3 Liquor purchased or possessed illegally, brought into Alberta 
illegally, manufactured illegally or adulterated in any way (see 
Section 5.3.11) will be seized by the AGLC, including liquor in 
unique or collectible containers which does not comply with 
Section 6.1.7.  A licensee involved in these types of activities 
may be prosecuted and face severe penalties by the Board, 
including cancellation of their licence.  

6.1.4 All liquor products must meet Government of Canada labelling 
standards. The liquor supplier or agent must provide 
confirmation of Government of Canada approval, or obtain 
AGLC approval that federal labelling standards are met before 
releasing a product for retail sale. 

6.1.5 Liquor products are subject to periodic chemical analysis by the 
AGLC to ensure AGLC standards are met for: 

a) appearance (colour, clarity, odour); 

b) specific gravity; 

c) ethyl alcohol, 

d) pH level; 
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e) volatile acidity (wines & ciders); and 

f) sugar content (g/L) (beer, wines, coolers, ciders and 
liqueurs). 

6.1.6 Two or more licensees may consolidate their orders (i.e., place 
their orders together) to satisfy minimum order requirements.  
The following conditions apply: 

a) A consolidated order must refer to only one licence number 
and be shipped on one bill of lading. 

b) The licensee placing the order is responsible for full 
payment. 

c) Once the licensee who placed the order receives it, the 
products may be distributed to other participating 
licensees. 

d) The licensee who received the order is authorized to 
collect payment from other participating licensees for the 
wholesale price of their products, plus any portion of the 
freight costs. 

6.1.7 A licensee may have and display unique or collectible liquor 
containers (e.g., bottles, cans, boxes, tins) obtained from an 
unapproved source on the following conditions: 

a) written approval of the AGLC is required; 

b) the container is either unopened with the original seal 
intact and labelled “Not for Sale” or “Collector Item”, or the 
container is empty; and 

c) the container is displayed separately from liquor offered for 
sale on the licensed premise. 

 
Non-Beverage Liquor Products 

6.1.8 A Class D licensee may purchase the following liquor products 
directly from suppliers or distributors: 

a) cooking wines containing 20% or less alcohol by volume and 
a minimum of 1.5 grams of salt per 100 ml; 

b) cooking liquors containing 20% or less alcohol by volume not 
considered drinkable by the AGLC; 
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c) stomach bitters containing 20% or less alcohol by volume, 
or stomach bitters of higher alcohol content sold in 
containers of 200 ml or less; and 

d) herbal beverages containing 20% or less alcohol by 
volume. 

6.1.9 A Class D licensee must purchase the following products from 
an AGLC-approved  source: 

a) cooking wines and spirits containing more than 20% 
alcohol by volume; 

b) cooking wines and spirits containing 20% or less alcohol 
by volume and considered drinkable by the AGLC; 

c) stomach bitters containing more than 20% alcohol by 
volume and sold in containers larger than 200 ml; and  

d) herbal beverages containing more than 20% alcohol by 
volume. 

6.1.10 A Class A, B or C licensee may purchase the following liquor 
products directly from suppliers and distributors: 

a) stomach bitters containing 20% or less alcohol by volume, 
or of higher alcohol content and sold in containers of 200 
ml or less; 

b) cooking wines and spirits containing 20% or less alcohol 
by volume and a minimum of 1.5 grams of salt per 100 ml 
and not considered drinkable by the AGLC; 

c) herbal beverages containing 20% or less alcohol by 
volume. 

6.1.11 A Class A, B or C licensee must purchase the following 
products from an AGLC-approved source: 

a) cooking wines and spirits containing more than 20% 
alcohol by volume; 

b) cooking wines and spirits containing 20% or less alcohol 
by volume and considered drinkable by the AGLC; 

c) stomach bitters containing more than 20% alcohol by 
volume and sold in containers larger than 200 ml; and  
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d) herbal beverages containing more than 20% alcohol by 
volume. 

6.1.12 A Class A, B or C licensee must ensure cooking wines are not: 

a) consumed; 

b) sold, except in prepared food items; or  

c) stored in a liquor service area or bar area. 
 
6.1.13 All herbal beverages require a Drug Identification Number from 

Health Canada. 
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6.2 PURCHASES FROM THE AGLC (CONNECT LOGISTICS SERVICES 
INC.)  

 
GUIDELINES 

6.2.1 Connect Logistics Services Inc. (CLS) operates an order desk  
at the St. Albert warehouse for licensees.  

6.2.2 To place an order, or for information about order days, 
minimum order quantities, product pick-up and delivery, contact 
CLS during regular business hours: 

Hours: 6:00 a.m. – 2:30 p.m. Monday through Friday 
 6:30 a.m. – 2:30 p.m. Sunday 

Phone: 1-800-661-8943 toll-free across Alberta, or  
 780-458-4500 in the Edmonton area 

 Fax: 1-800-727-8960 toll-free across Alberta, or 
 780-458-4502 in the Edmonton area 

6.2.3 Orders may also be placed through the CLS website 
(www.liquorconnect.com).  To register for online services, call 
CLS at 1-800-265-6784. 

6.2.4 The following information is required to place an order: 

a)  name of licensed retail outlet; 

b) AGLC licence number; 

c) 6-digit product code for each item ordered (see the Liquor 
Wholesale Price list); and 

d) quantities required (full case). 

6.2.5 CLS will confirm pick-up or delivery arrangements at the time of 
ordering. 

6.2.6 Pricing information is available on the AGLC website (aglc.ca).  
To register for online access, contact the AGLC at 1-800-272-
8876, or in the Edmonton area at 780-447-8863.  Prices are 
updated every two (2) weeks.   
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6.3 PURCHASES FROM DOMESTIC BREWERIES  
 

GUIDELINES 

6.3.1 Licensees may order brewery products from the AGLC as 
follows: 

a) To order Molson or Labatt beer, contact Brewers 
Distributor Ltd.: 

Calgary and area 403-531-1080 

Province-wide 1-800-661-2337  

b) To order Big Rock beer, contact Big Rock Brewery: 

Edmonton and area 780-413-6677 

Calgary and area 403-279-2337 

Red Deer & south 1-800-242-3107 

North of Red Deer 1-800-381-4682 

Fax 403-236-7523 

c) To order Sleeman Stroh products, contact the Sleeman 
Stroh Distribution Centre: 

Province-wide 1-888-517-8764 

Fax 1-888-517-8760 

d) To order micro-brewery products, contact: 

Alley Kat Brewing, Edmonton 780-436-8922 

Wild Rose Brewery, Calgary 403-720-2733 

Grizzly Paw Brewing Company, Canmore 403-678-9983 
 

6.3.2 Breweries may offer delivery services, set minimum order 
quantities for delivery and/or require payment before delivery. 
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6.4 PURCHASES FROM CLASS D RETAILERS 
 

GUIDELINES 

6.4.1 Licensees may purchase liquor from an authorized Class D 
retailer. 

 
6.4.2 Prices and quantities purchased are negotiable between the 

purchaser and the retailer. 
 
6.4.3 Ordering, payment and pick-up or delivery conditions are set by 

the retailer. 
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6.5 PURCHASES FROM A PRIVATE PARTY OR ESTATE   
 

POLICIES 

6.5.1 In exceptional circumstances, a licensee may purchase liquor 
products from a private party or an estate.  The licensee must 
obtain approval in writing from the AGLC before making the 
purchase.  

6.5.2 The AGLC will approve this type of purchase only if it can be 
proven that the liquor products were initially purchased legally 
in Alberta. 
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6.6 LIQUOR COST AND PAYMENT 

POLICIES 

6.6.1 Liquor cost to a licensee must be based on product prices at 
the time the order is placed. 

6.6.2 Payment must be warehouse-specific, with a separate 
transaction for each order placed under a specific licence 
number.  

6.6.3 Payment must be confirmed before an order is released to a 
licensee.  The following forms of payment are acceptable: 

a) cash; 

b) certified cheque; 

c) bank draft; 

d) bank money order; 

e) uncertified cheque or interactive voice response (IVR), if 
provided with a bank guarantee letter (see Section 6.6.4); 
or 

f) direct deposit through an approved financial institution if: 

i) authorized by the AGLC; or 

ii) direct deposit set-up was initiated by the AGLC. 

6.6.4 When a bank guarantee letter is required: 

a) for licensees except cottage winery licensees, the bank 
guarantee must be equal to or greater than the licensee's 
total anticipated weekly purchases.  

b) for cottage winery licensees, the bank guarantee must be 
equal to or greater than the licensee's total anticipated 
sales for a two (2) month period.  

6.6.5 No form of credit is extended. 

6.6.6 If for any reason a cheque (including an IVR “draw cheque”) is 
returned by the bank: 

a) any outstanding orders will not be released to the licensee, 
nor will the licensee be allowed to place any further orders 
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until the amount owing is paid by certified cheque or bank 
money order; and 

b)   the licensee must pay any service charges determined by 
the AGLC. 
  

GUIDELINES 

6.6.7 Repeated payment problems may result in licence suspension. 
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6.7 REFUNDS FOR DELIVERY PROBLEMS (CLS ONLY)  
 

POLICIES 

6.7.1 A licensee that experiences a problem related to delivery 
services contracted to Connect Logistics Service Inc. (CLS) 
may make a claim for refund.  The following types of claims will 
be considered: 

a) product breakage (wet only); 

b) shortage or overage (i.e., missing case(s) or too many 
delivered); and  

c) picking error (wrong product shipped). 

6.7.2 Product breakage or shortages in orders picked up by a 
licensee or delivered to a licensee by a carrier not contracted to 
CLS will not be considered. 

6.7.3 A licensee submitting a claim for wet breakage must keep 
broken bottle necks complete with caps for at least 60 days 
after submitting the claim for inspection by the AGLC. 

GUIDELINES 

6.7.4 All liquor products should be examined carefully when 
delivered, before signing the Bill of Lading, to confirm the 
correct products and quantities and no breakage. 

6.7.5 Dry breaks should not be claimed. Compensation for dry 
breaks is automatically processed each year, based on a 
licensee's purchases the previous year.  Payment is made to 
each licensee to a maximum allowed in the Operating 
Guidelines (0.005% of wholesale purchases).  Cheques for less 
than $5 will not be issued. 

6.7.6 To submit a claim for a delivery problem, a licensee must:  

a) note the following on the Bill of Lading before signing:  

i) type of problem (e.g., breakage, shortage, overage or 
picking error); 
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ii) brand name of the affected product; 

iii) 6-digit product code; 

iv) size of the container(s); 

v) number of containers or cases; and 

vi) any additional details to fully describe the problem; 

Note:  Any shortage must be signed off by both the person 
receiving the order and the carrier. 

b)  Call CLS Customer Service (1-800-265-6784 or 780-418-
6500 in the Edmonton area) immediately to report a 
shortage, or within two (2) working days to report an 
incorrect order. 

c) Provide CLS with the information listed in Section 6.7.6a), 
plus the CLS invoice number and invoice date. 

d) Complete a Product Delivery Claim Request (see Section 
14.10), attach it to a copy of the signed Bill of Lading and 
mail or fax it within two (2) working days to: 

 Connect Logistics Services Inc. 
 Attention:  Product Claims 
 50 Corriveau Avenue 
 St. Albert, Alberta       T8N 3T5 
 Phone:  780-458-4492 
 Fax:  780-458-8588 

6.7.7 On receiving a Product Delivery Claim Request, CLS will 
confirm the claim against the Bill of Lading and, if valid, process 
the claim and issue a refund.  

a) Refund amounts are based on the original wholesale price 
paid by the licensee to the AGLC. 

b) Refunds for claims under $20 may be deferred for up to 90 
days. 
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6.8 REFUNDS FOR FAULTY PRODUCT 

POLICIES 

6.8.1 Licensees that purchase products directly from the AGLC 
through Connect Logistics Service Inc. (CLS) may request a 
refund from the AGLC for the following types of faulty products 
handled by CLS:  

a) products returned due to customer complaint; 

b) a sealed bottle(s) which: 

i) is partially filled; 

ii) has a damaged cap or cork; or 

iii) is contaminated with a foreign material; and 

c) bottle(s) that are missing from a sealed case, with no 
imprint in the case. 

6.8.2 The AGLC Product and Pricing Department validates all faulty 
product claims. 

6.8.3 A claim for a refund must be received by the AGLC Product 
and Pricing Department within 30 days of product delivery, 
except for products returned by customers.  Customer returns 
may be refunded up to one (1) year from the date of invoice.  

6.8.4 Faulty bottles and cases that are missing bottles must be kept 
by the licensee until they are inspected by the AGLC, and 
permission is given to dispose of them.  

6.8.5 Refund amounts are based on the original wholesale price paid 
by the licensee to the AGLC. 

6.8.6 Licensees purchasing product from a retail liquor store must 
report faulty product claims to the retailer.  The retailer may 
then initiate a claim with the AGLC for those products 
purchased directly from the AGLC.     

6.8.7 Faulty kegs returned to a brewery are assessed by the AGLC.  
Only kegs at least 80% full by weight are eligible for refund. 

6.8.8 If the AGLC confirms a contaminated product has been 
distributed, licensees will receive specific instructions regarding 
removing the product from sale and making a claim for refund. 
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GUIDELINES 

6.8.9 To make a claim for refund, a licensee must complete a Faulty 
Product Claim Request form (see Section 14.3) and mail or fax 
it to: 

Alberta Gaming and Liquor Commission 
50 Corriveau Avenue 
St. Albert, Alberta      T8N 3T5 

 Attention:  Product and Pricing 
 Fax:  780-447-8919 

6.8.10 The following information must be included for all claims:  

a) brand name of the faulty product(s); 

b) the 6-digit product code;  

c) price paid for the faulty product(s);  

d) invoice number and date; and  

e) detailed reason for the claim. 

6.8.11 If the faulty product is a customer return, the licensee must also 
record on the back of the form:  

a) the person's name, address and phone number; and  

b) the nature of their complaint.  

6.8.12 Refund claims are normally processed within 30 days, even if 
not validated by the AGLC within that timeframe.  However, the 
licensee must keep all bottles and cases listed on the form until 
an inspection can be completed.  Should the Inspector find any 
of the product missing or otherwise ineligible, the licensee may 
be required to repay the refund. 

6.8.13 Product analysis by the AGLC for faulty product claims may be 
required. 

6.8.14 If a product listed on a Faulty Product Claim Request is 
ineligible for refund, Product and Pricing will advise the licensee 
and explain why.  Possible reasons are: 

a) product was not purchased directly from the AGLC; 

b) product was damaged by licensee staff or customers; or 
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c) product has been discontinued. 

6.8.15 Dry breaks (no product spilled) should not be reported on a 
Faulty Product Claim Request form. Licensees are 
compensated annually (see Section 6.7.5). 

Products Causing Illness 

6.8.16 Customer allegations of injury or illness resulting from a faulty 
product must be reported to the AGLC Product and Pricing 
Department: 

 Alberta Gaming and Liquor Commission 
 50 Corriveau Avenue 
 St. Albert, Alberta      T8N 3T5 
 Attention: Product and Pricing 
 Telephone: 780-447-8832 
 Fax:  780-447-8919 

6.8.17 Licensees should photocopy a blank Faulty Product Request 
form to keep on hand for future use. 
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